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Our mission is to provide help and inspire hope 
to those affected by breast cancer through early 
detection, education, and support services.

The vision of NBCF is to be a God - honoring 
charity serving those who may be affected by 
breast cancer. We strive to help the helpless and 
give hope to those without hope. 

Our core values are compassion, integrity, and 
wisdom. Compassion for those with whom 
we interact. Integrity in what we say and  
how we fulfill our commitments. Wisdom,  
knowledge, and understanding in our approach  
to addressing challenges and opportunities.

our    m i s s i on  

helping  
women now



he Glacier National Park in Montana 
spans across one million acres of  
wilderness, yet anywhere from 80 to 
100 inches of snow and rain fall  

annually into the Park to feed vital river systems of 
the North American Continent. The air is thinner at 
high elevations and doesn’t retain heat, creating  
temperatures that can range from 55 to 105 degrees 
Fahrenheit. Limited wildlife finds refuge in the 
extreme weather conditions where only hardy plants 
and grasses survive.

Those who personally experience breast cancer are 
thrown into a wilderness experience, confronted  
with the sudden challenge of survival. The effects of 
breast cancer ripple across individuals and into  
communities of families and friends.

The Dividing Place
The Continental Divide spans across the heart  
of Glacier National Park. The Blackfeet Indian  
Reservation, located along its border, has named the 
high mountain region the “Backbone of the World.”  
At Triple Divide Peak, the Continental Divide flows 
into three drainage systems—the Pacific Ocean, the 
Gulf of Mexico, and the Arctic via Hudson Bay.  
There are 650 lakes in the Glacier National Park.

NBCF offers patients and loved ones a safe place  
to find answers and assistance when they are at  
a crossroad of decision about their healthcare.  
We direct them to critical information and provide 
help at their point of need. NBCF is a bridge that 
spans across the United States and into the world, 
creating educational resources such as Beyond the 
Shock®, the #1 breast cancer app on iTunes, and our 
Early Detection Plan®, also a top-rated breast cancer 
app on iTunes. We support an intricate network 
of medical facilities throughout the United States, 
providing navigational services and diagnostic care 
for patients battling breast cancer. Working with 
the finest scientists in the world, we fund targeted 
research projects. Our diligence in financial oversight 
has positioned us to receive high ratings from  
charity evaluators.

NBCF’s balanced strategy flows our resources into 
regions that may have little or no care for the needy, 
providing a bountiful supply of help. With the  
continued support of our sponsors, NBCF will 
expand its life-saving resources into all areas of the 
world. Our vision is clear and unfaltering as we 
carry out our mission to Help Women Now.

the Boundaries of Safety
The Continental Divide separates the United States  
and Canada along the 49th parallel, where Canada’s 
Waterton Lakes National Park and Glacier National 
Park come together for a meeting and blending  
of boundaries.

NBCF seeks to reach those touched by breast cancer 
with a like-minded blending of experience and hope 
to overcome the devastation that breast cancer can 
bring. Our partners strengthen our work and help us 
break down barriers so we can reach those who need 
our help. 

NBCF - The Connecting Point
Where the jagged crest of the Continental Divide 
splits Glacier National Park into two climactic  
regions of heavy precipitation in the Pacific to cold, 
severe weather in the East, the Backbone of the 
World connects the two.

NBCF is the connecting point for patients, hospitals, 
and our sponsors. We appreciate those who make it 
possible for us to educate people about the importance 
of early detection and to provide the help women  
and their families need at a crucial time. During the  
difficult times of life that shape our future, NBCF 
helps guide people through rough waters into  
unknown adventures around the bend.

na  v i g at  i n g  t h e  
wilderness

Co-founder and CEO

T

Letter from Our Founder
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beyond 
t h e  shock

early 
detection 

plan
eyond The Shock is a free, 
comprehensive, online guide to 
understanding breast cancer. 
It is a resource for women who 
have been diagnosed with breast 

cancer, a place for loved ones to gain a better 
understanding of the disease, and a tool for  
doctors to share information.

he best way to fight breast cancer is to have 
a plan that helps you detect the disease 
in its early stage. When breast cancer is 
found early, the 5-year survival rate is 
98%, which is why there are over 2 million 

breast cancer survivors today. NBCF’s Early Detection 
Plan (EDP) is a tool to help remind women to schedule 
their mammograms, clinical breast exams, and monthly 
breast self-exams. Available at nbcf.org, iTunes, and 
Google Play, the EDP is one of the top-rated medical 
apps. The EDP utilizes emails and push notifications to 
help keep track of appointments. Users  
can also search for facilities in their  
area using the GPS and facility  
finder or keep track of  
important information  
or questions in the  
notes section.  

N B C F  P ro  g ra  m s

B
T

4,435,600              
Total Video Plays*

13,000
User Accounts*

3,500,000
Page Views*

Available for iPhone and  
Android phones.

32,400
Total EDP Users

10,000
Questions Asked,

50,000 Answers Given*

QA&

EDP 2.0
Includes Facility  

Tracker using GPS and 
Zipcode Input

*Programs impact to date.
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N B C F  P ro  g ra  m s

reast cancer has become one of the 
leading health crises for women in 
the United States. The disease affects 
over 12% of all women in the United 
States. There is currently no known 

cure for breast cancer, and its early diagnosis is  
critical to survival. According to the National  
Cancer Institute (NCI), getting a high-quality  
mammogram and having a clinical breast exam  
on a regular basis are the most effective ways to 
detect breast cancer early. The National Cancer  
Institute recommends women age 40 and older 
receive annual mammogram screenings to provide 
early detection of breast cancer. However, with 
increased healthcare costs and a rapidly increasing 
percentage of uninsured women, many simply  
cannot afford the cost of screening tests. These 
women are at a significantly higher risk of dying 
from breast cancer if later diagnosed. Currently, 
NBCF provides funding for mammography  
screening to 75 medical facilities in all 50 states.

B

NMP services
Services Given

Clinical Breast exams 1,422
Screening 9,053
Diagnostic 2,168
Ultrasound 1,410
Computer Aided Diagnostic 1,099
Total Services 15,152

75

15,152

Medical Facilities  
with NBCF Funded  

Mammography  
Screening Programs

Free Mammograms &
Breast Diagnostic Services 

to Women in Need

It is such a blessing to women in 
need in our communities that our 
partnership with the National Breast 
Cancer Foundation helps to make  
it possible for them to access  
mammography screening services.   
Thank you to the Foundation  
and to those who so generously  
support it so that others can  
experience hope and healing.”

John Korb, CFRE
Adventist Health Foundation Executive Director

“
national

mammography
pro   g ra  m
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pat   i ent   
navigation

atient navigation helps guide 
patients with suspicious findings 
through and around barriers in 
the complex cancer care system to 
help ensure timely diagnosis and 

treatment. This is also critical to survival and 
early detection, and the medical community 
in the U.S. is seeing huge successes through 
patient navigation programs. NBCF currently 
funds 23 patient navigator programs across the 
U.S. It is the goal of NBCF to add 2 new patient 
navigator programs in 2014-2015.

P

N B C F  P ro  g ra  m s

Navigator program
Services to Womenn

Outreach 56,850
Mammograms 78,818
abnormal results 7,215
biopsy / work-up 5,397
diagnosis 1,079
treatment 2,633
Survivorship / follow-up 6,087
total services 158,079

Navigator Duties
•	 Educate underserved women about the importance  

of screenings

•	 Eliminate barriers of financing, transportation, childcare,  
and language to women receiving screenings

•	 Answer questions about a diagnosis of breast cancer

•	 Ensure the patient keeps treatment appointments  
regardless of barriers.

•	 Follow-up with survivors

78,818
Women Navigated
to Mammograms

23
NBCF Funded  

Patient Navigation
Programs across

the U.S.

15
Days between 
Screening &

Diagnostic Follow-Up*

*Before Patient Navigators, 
days between screening and 

diagnostic follow-up were an 
average of 109 days at  

Parkland Hospital in Dallas.

Jennifer Rosebrook, MS & Frances J. Whitford
Patient Navigator, Kingman Regional Medical Center

Outreach

Mammogram

Biopsy

Diagnosis

Treatment

Survivorship 
& Follow-up

When I tell them about help from the 
National Breast Cancer Foundation, 
I hear a big sigh of relief. Their lives 
are so busy and they have bills to pay. 
When they learn there is help, it means 
so much. When we’re able to help with 
screening, it also brings people into the 
system so, if follow-up or treatment  
are needed, we can follow them,  
make sure they get the treatment  
they need.”

Sue Lzicar, Patient Navigator
St. Alphonsus Medical Center

“
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N B C F  P ro  g ra  m s

brea    s t  h ealt    h

education pink ribbon
red ribbon  i n i t i at  i v e1 1

Number of Outreach 
 Events across the U.S. with 

Convoy of Hope

7,528
Women Served

4,707
Early Detection Plans  

Created

3,930
Women Trained  

on Clinical Breast  
Exams

BCF partners with Convoy of Hope® to educate those 
in need about the importance of early detection of 
breast cancer. Each year Convoy of Hope hosts  
dozens of community events and provides free  
groceries, shoes, health and dental screenings, 

haircuts, family portraits, hot meals, and job placement assistance. 
NBCF hosts a Pink Tent at each of these events. Last year, thousands 
of women toured the Pink Tent and received:  

•	 Personalized Early Detection Plans
•	 Breast self-exam training 
•	 Pre-qualification for mammography services
•	 A pink tote bag with breast cancer information  

and breast self-exam shower card 

Through this partnership, thousands of women have received  
practical, life-saving help. “Our partnership with such an outstanding 
organization as Convoy of Hope allows us to touch the lives of women 
and their families in local communities to distribute educational tools 
and free screening services to needy women,” says Janelle Hail, NBCF 
Co-Founder & CEO. “We appreciate being a part of Convoy of Hope’s 
caring outreach to thousands of people.” 

“The impact NBCF’s involvement has made through our community 
events is immeasurable. I am positive their generosity has saved lives, 
and we are honored by their continued commitment to bring health 
and hope to women around the country who desperately need it,” says 		
Hal Donaldson, president and co-founder of Convoy of Hope.

n 2012, NBCF became a Collaborating Partner of Pink Ribbon Red Ribbon®,  
an initiative of the George W. Bush Institute.  Pink Ribbon Red Ribbon® is the  
leading public-private partnership aimed at catalyzing the global community to  
reduce deaths from cervical and breast cancer in sub-Saharan Africa by raising 
awareness of these diseases and increasing access to quality services to detect and 

treat them. This partnership has allowed NBCF to make a significant impact in Sub-Saharan  
Africa in the last two years. Some of these accomplishments include: 

•	 Traveling to Zambia and Botswana with President George W. Bush and  
Mrs. Laura Bush to assess the need, applicability, and sustainability for  
breast cancer awareness and screening programs.  

•	 Implementing programs to bring awareness of breast cancer and screening  
programs in the country of Zambia

•	 Appointing a Health Promotions Manager in Zambia to expand community  
awareness and promotion of cervical and breast cancer prevention in existing  
and planned screening sites throughout the country

•	 Initiating partnership with The University of Texas MD Anderson Cancer Center  
and Pink Ribbon Red Ribbon 

•	 Facilitating a doctor-exchange program between Zambia  
and MD Anderson 

While we have been successful at spreading  
the message of early detection across the U.S.,  
there are many areas around the world that  
need our life-saving message. There is a critical  
need to join hands with scientists, doctors,  
researchers, and advocates around the world,  
to join forces against this disease and make  
a global impact on the lives of women.  
Through awareness, screening programs,  
and advancement in treatment, we have  
much to offer other countries, but we also  
desire to learn from doctors and scientists  
that are diagnosing and treating the disease  
in countries where resources are limited.  
Our partnership with Pink Ribbon Red Ribbon  
allows us to do this and offer the message of  
hope to women around the world.  

N
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NBCF funded 
facilities in all 50 states INDIANA

Indianapolis - St. Vincent Foundation
Kokomo - Howard Regional Health System

IOWA
Des Moines  John Stoddard Cancer Center

KANSAS
Westwood - University of Kansas Cancer Center

KENTUCKY
Lexington - University of Kentucky Markey Cancer Center
Louisville - James Graham Brown Cancer Center

LOUISIANA
New Orleans - LSUHSC Foundation- Department of Health

MAINE
Cape Elizabeth - Maine Medical Center Cancer Institute

MARYLAND
Baltimore - Johns Hopkins Sidney Kimmel Cancer Center

MASSACHUSETTS
Boston - Dana-Farber Cancer Institute 

MICHIGAN
Grand Rapids - Spectrum Health Foundation
Pontiac - McLaren Oakland Foundation

MINNESOTA
Rochester - Mayo Foundation-Rochester

MISSISSIPPI
Jackson - Mississippi State Department of Health
 
MISSOURI
Chesterfield - St. Luke’s Breast Care Center
St. Louis - St. Anthony’s Medical Center

MONTANA
Helena - Montana Department of Public Health
Kalispell - Kalispell Regional Healthcare

NEBRASKA
Omaha - Nebraska Medical Center

NEVADA
Carson City - Nevada Health Centers
Henderson - Dignity Health - St. Rose Dominican Hospitals

NEW HAMSHIRE
Laconia - LRGHealthcare

NEW JERSEY
Camden - MD Anderson Cancer Center at Cooper

NEW MEXICO
Albuquerque - University of New Mexico Hospital

NEW YORK
New York - American-Italian Cancer Foundation

NORTH CAROLINA
Charlotte - Novant Health Presbyterian Medical Center
Durham - Duke University

NORTH DAKOTA
Bismarck - Bismarck Cancer Center

OHIO
Cincinnati - The Bethesda Foundation
Columbus - OhioHealth Foundation
Lakewood - Cleveland Clinic Foundation

OKLAHOMA
Oklahoma City - Oklahoma University Breast Institute

OREGON
Portland - Adventist Medical Center
Ontario - Saint Alphonsus Regional Medical Center

PENNSYLVANIA
Philadelphia - Fox Chase Cancer Center
Philadelphia - Thomas Jefferson University Hospital
Pittsburgh - Magee-Womens Hospital

RHODE ISLAND
North Providence - Our Lady of Fatima Hospital

SOUTH CAROLINA
Greenville - Bon Secours St. Francis Health System, Inc.

SOUTH DAKOTA
Pierre - South Dakota Department of Health

TENNESSEE
Knoxville - University of Tennessee Medical Center, �Cancer Institute

TEXAS
Dallas - George W. Bush Foundation
Dallas - Parkland Hospital Foundation
Houston - The University of Texas MD Anderson �Cancer Center

UTAH
Salt Lake City - University of Utah Hospital and Clinics

VERMONT
Brattleboro - Brattleboro Memorial Hospital

VIRGINIA
Covington - Riverside Health Center

Washington
seattle - Fred Hutchinson Cancer Research Center

WEST VIRGINIA
Clarksburg - United Hospital Center

WISCONSIN
Milwaukee - Froedtert Memorial Lutheran Hospital, Inc.

WYOMING
Cheyenne - Wyoming Department of Health

Med   i cal    fac   i l i t i e s

ALABAMA	
Montgomery - Alabama Department of Public Health

ALASKA
Anchorage - Alaska Department of Health

ARIZONA
Kingman - Kingman Regional Medical Center

ARKANSAS
Little Rock - University of Arkansas for Medical Sciences/
	 Winthrop P. �Rockefeller Cancer Institute
North Little Rock - Baptist Health Breast Center

CALIFORNIA
Arcata - Humboldt Community Breast Health Project
Arcata - Mad River Community Hospital
Chula Vista - Sharp Chula Vista Medical Center
Los Angeles - Los Angeles Christian Health Centers
Los Angeles - White Memorial Medical Center

COLORADO
Loveland - McKee Medical Center

CONNECTICUT
Bridgeport - St. Vincent’s Medical Center

D.C.
Washington, DC - Sibley Memorial Hospital

DELAWARE
Dover - Bayhealth Medical Center

FLORIDA
Boca Raton - Boca Raton Community Hospital
Jacksonville - Mayo Foundation
Stuart - Martin Memorial Diagnostic Center

GEORGIA
Gainesville - Good News Clinics
Savannah - St. Joseph’s/Candler- Candler Hospital

HAWAII
Honolulu - The Queen’s Medical Center/Women’s �Health Center

IDAHO
Boise - Saint Alphonsus Regional Medical Center

ILLINOIS
Chicago - Swedish Covenant Hospital
Hoffman Estates - St. Alexius Medical Center
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g lobal      i n i t i at  i v e s  &  T H E  U n i v er  s i t y  of   te  x a s

MD Anderson
C ancer      center    

BCF continues to help women  
now by funding targeted research. 
Diseases like triple-negative breast 
cancer have been very difficult to 
treat and doctors need to know  

more about its cause. Women diagnosed with  
triple-negative breast cancer often face a difficult 
prognosis. Improvements in treatment options are 
needed now. That’s why NBCF is focused on funding 
research projects that seek to improve the outcome  
of this disease and further advancements in  
personalized therapies. Last year, NBCF funded 
these research projects:   

Triple-Negative Breast  
Cancer in Africa
Led by Dr. Khandan Keyomarsi, this program  
focuses on African women with triple-negative  
breast cancer (TNBC) and the study of two  
potential biomarkers to determine if they can be  
used as prognostic indicators for this very difficult-
to-treat disease. The program also includes an  
education component for graduate training in  
disparities research that will help address and  
eliminate breast cancer health disparities in  
women of African descent.

Breast Cancer in Africa
Led by Dr. Shubhra Ghosh, MD Anderson is  
working with a global coalition of cancer societies, 
research institutes and patient groups to educate 
health professionals across many disciplines. This 
effort will lead to the implementation of prevention, 
early detection, diagnosis, treatment and care of 
cancer patients in Africa.

Moonshots Program
MD Anderson is applying comprehensive team  
science to improve treatment and clinical outcomes 
for triple-negative breast cancer (TNBC) and high-
grade serous ovarian cancer (HGSOC). This dual 
focus stems from recent studies that point to remark-
able similarities in the underlying molecular events 
that cause these two rare, aggressive cancers.

N orldwide Innovative  
Networking in 
personalized cancer 
medicine (WIN ) 
represents a global  

collaboration of cancer centers, life science 
and biotech organizations, pharmaceutical 
and technology companies, health plans, and 
patient advocacy groups. 

Our goal is to make an impact on  
personalized cancer therapy around the  
globe by increasing the number of patients 
having access to innovative, global clinical 
trials in the area of genomic-based cancer 
therapeutics. Global diversity and inclusion  
of all stakeholders is WIN’s most important 
and differentiating asset.

W

re  s earc    h

ABOUT WIN

•	 WIN was formed on the premise that COnsortium members can accomplish 
together what no single institution or group of patients can do alone

•	 WIN Consortium leadership is comprised of globally recognized experts  
in oncology

•	 WIN Carries out clinical trials based on the most innovative advances in 
personalized cancer medicine

•	 WIN’s Most important and differentiating asset is its global diversity 
and inclusion of all stakeholders
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“
Allison Maxwell

Breast Cancer Survivor

very year, NBCF is contacted  
by thousands of individuals, 
groups, organizations, businesses, 
and schools who want to  
make a difference through  

fundraising. NBCF Fundraisers are our  
grassroots efforts, reaching into local  
communities, creating a connection with other 
friends, family, supporters, and advocates to 
make an impact on a national level thanks to 
NBCF’s Programs. From our informational  
Fundraising Toolkit to our online fundraising 
portal, we work diligently to make the  
fundraising experience with NBCF easy and 
effective. We know that many of our fundraisers 
have a personal and sometimes first-hand  
experience with breast cancer, and we are so 
thankful that these local leaders take the time 
and effort to support NBCF and help spread 
the message of education and early detection. 
They are the inspiration behind this giving-back 
movement that is helping women now  
through NBCF.

EPartnering with NBCF  
on our first Pink4Purpose 
fundraiser was awesome! 

We were able to  
educate on early  

detection, have open  
dialogue about breast 

cancer, & raise money to 
support NBCF’s efforts. 

Our goal was $1,500 & we 
exceeded that goal our 

first year!

our    
fundraisers

$1,252,700 1,435
Total Raised Total Fundraisers

F U N D R A ISI   N G

5 
Y E A R

T O P

5

FUNDRAISERS

MOST RAISED  & MOST Unique

William Paterson University 
2013 Breast Cancer Awareness Walk

Tricia Meyer
2013 Bunko Goes Pink

Demarest Middle School
2013 Demarest Middle School- 5k Walk

BES Faculty Fund
2014 Student FR: Boyertown Elementary School

Towne & Country Lanes, Inc.
2014 Towne & Country Bowling

Livia’s Hair Salon
2013 Livia’s Salon

Lionel T Ward
2014 Be An Angel Breast Cancer Fundraiser

Mush for a Cure

$40,333

Pass-A-Rooster

Only donations to NBCF got rid 
of a loud rooster making  
the rounds at local offices in the 
community.

Patterson Dental 
Golf Outing

$34,167

Operation Pink Sky

Chicagoland Skydiving raised 
donations through skydiving as  
a reward for those meeting  
a fundraising goal.

Total Woman Gym 
& Day Spa

$25.344

Benson Bowe

Did a 24 hour live-stream.

B&B Remembers 
Sue Moore

$23,427

GORUCK Challenge

Created a special operations  
military obstacle course event.

Employees of 
FujiFilm

$16,817

Bald Bill Hudson

Completely shaved his head  
bald to meet his goal.
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F I N A N C I A L  S T A T E M E N T S

financial
re  v i e w

his past year’s hard work and strategic partnerships 
have contributed to a successful year with many 
accomplishments. We were excited to realize an 
increase of 17% in cash revenue since 2013, and an 
overall revenue growth of 7% thanks to our sponsors, 

organizations, fundraisers, and supporters. Our strong financial 
stewardship allowed us to distribute more grants to our hospitals 
in support of our Patient Services and National Mammography 
Program. As a result, we were able to provide additional financial 
assistance to 14 of our current hospital partners, as they continue 
to deliver life-saving early detection services to women in need.

We are constantly evaluating the resources we offer to ensure 
that they are working as efficiently and effectively as possible. 
Our iPhone App for the Early Detection Plan received software 
improvements and updates to provide more options and support 
to women. Users now have the ability to search for nearby breast 
clinics by zip code, as well as use the notes function that will help 
women keep track of questions and information received from 
their doctors.  

Our Convoy of Hope® partnership continued this year, serving  
over 7,000 women that were in need of assistance and support, 
at 11 events throughout the country. We are proud of the hard-
working volunteers and staff that were dedicated to our efforts in 
providing comprehensive training through our breast health  
education program, while offering valuable resources for our 
guests to take home with them. 

In April, Charity Navigator awarded us their highest 4-star  
rating for the 10th year, and we were listed as a Top Nonprofit  
on GreatNonprofits, with over 100 positive reviews by our  
constituents. We are also happy to report that our program  
spending reached 81%, and only eight cents of every dollar raised 
was spent on fundraising. 

We look forward to the future as exciting new opportunities  
are on the horizon. We thank you for your support, and passion 
for our services today that provides the hope of an even  
brighter tomorrow. 

T

8¢
It only costs 

eight cents to raise  
one dollar.

10 YEARS

We were rated a 
4-star charity for the  

10th year.

Top
Nonprofit

We are listed as  
a Top Nonprofit by  
our constituents on

GreatNonprofits.

81%

19%

Programs  
$9.4m

Fundraising &
management
$2.2m

$11.6m
Total Spending

to fulfill our mission

Fundraising & 
Management

Programs

Fundraising

$1.1m
Education

$4.4m
Patient Services

$4.1m

Research

$.9m

Management

$1.1m
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Statement of Financial Position (in thousands)

As of June 30,	 2014	 2013

Assets
Cash and Investments	 $7,653	 $5,870

Royalties Receivable	 462	 763

Property and Equipment	 638	 780

Other Assets	 872	 839 

Total Assets	 $9,625	 $8,252

Liabilities
Accounts Payable	 $370	 $287

Promise to give Others	 260	 360

Total Liabilities	 $630	 $647

Net Assets
Unrestricted	 8,796	 7,296

Temporarily Restricted	 199	 309

Total Net Assets	 $8,995	 $7,605

Total Liabilities and Net Assets	 $9,625	 $8,252

Statement of Activities (in thousands)

For the Year Ending June 30,	 2014	 2013

Revenue
Contributions and Royalties - Unrestricted	 $1 2,720	 $ 1 1 ,886

Contributions and Royalties - Temporarily Restricted	 ( 1 1 0)	 89

Investment Income and Gains/(Losses)	 374	 1 35

Total Revenue	 $1 2,984	 $1 2,1 1 0

Expenses
Program Services	 $9,376	 $ 1 0,823

Management and Administrative	 1 , 1 34	 1 ,227

FundRaising	 1 ,084	 1 ,088

Total Expenses	 $ 1 1,594	 $ 1 3,1 38

Change in Net Assets	 $ 1,390	 ($ 1 ,028)

Statement of Cash Flows (in thousands)

For the Year Ending June 30,	 2014	 2013

Cash Flows from Operating Activities
Change in Net Assets	 $ 1 ,390	 ($ 1 ,028)

adjustments:

	D epreciation and Amortization	 1 90	 202

	 Investment (Gain) Loss	 (228)	 ( 1 8)

	 (Increase) Decrease in Prepaid Expense & Receivables	 268	 (276)

	 Increase (Decrease) in Payables & Other Liabilities	 1 8	 (323)

Net Cash Provided by (used in) Operating Activities	 $ 1,638	 ($ 1,443)

Cash Flows from Investing Activities
Proceeds from Investments	 $ 1 , 1 37	 $4,47 1

Purchases of Investments, Property and Equipment	 (2,097)	 (3,0 1 5)

Net Cash Provided by (Used in) Investing Activities	 ($960)	 $ 1,456

Net Increase (Decrease) in Cash and Cash Equivalents	 $678	 $ 1 3

Cash and Cash Equivalents at Beginning of Year	 1 , 1 1 0	 1 ,097

Cash and Cash Equivalents at End of Year	 $1 ,788	 $ 1, 1 10

F I N A N C I A L  S T A T E M E N T S
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Major  
Benefactors
*$ 1 ,000,000+

ACE Cash Express & Netspend

CharityUSA.com

Dick’s Sporting Goods, Inc.

Gannett Video Enterprises

Parade Magazine

PatientPoint Network Solutions, LLC

Procter & Gamble Co.

*Accumulative over 3 consecutive years

Bronze Level 
$ 10 ,000+

American Beverage Corporation

American Golf Foundation

Members of BadgerandBlade.com 

Beekley Corporation

Bodybuilding.com

Bradshaw International

Calvin Klein, Inc.

Carter Lay Charitable Funds

Cleaner’s Supply

The Concorde Collection

Custom Direct, LLC

Dyno Season Solutions, LLC

Edible Arrangements International, Inc.

eQuilter.com

FGX International

Five Crowns Marketing

FP Mailing Solutions

Employees of Fujifilm

g5 Outdoors

Lanai Gara

Global New Beginnings, Inc.

Gourmet Home Products

Henley Enterprise d/b/a 
Valvoline Instant Oil Change

Hush Puppies

The Jaharis Family Foundation, Inc.

James Avery

John Hansen

Klaussner

Kwik Goal

Leatherman

Lionel Racing

Maglite® Flashlights

Major League Soccer

Meglio Pizzeria Inc.

Multivista

Norcraft Companies

Original Gourmet Food Company

Perrin, Inc.

Pi Kappa Alpha at  
James Madison University

Platinum Level 
$ 100,000+ 

adidas

CharityUSA.com

Columbia Sportswear Co.

FUJIFILM U.S.A., Inc.

FUZE & Honest Tea

GIV Foundation

Harley-Davidson Motor 
Company, Inc.

The Hillman Group, Inc.

Knouse Foods

Medline Industries, Inc.

Milwaukee Electric Tool Corporation

Motorsports Authentics, LLC

roush Fenway Racing

Sabika, Inc.

SABRE - Security Equipment Corporation

Emerald Level 
$250,000+

BJ’s Wholesale Club

Gannett Video Enterprises

Hungry Howie’s Pizza

JCPenney Company, Inc.

PatientPoint Network Solutions, LLC

Diamond Level 
$500,000+

Ace Cash Express & Netspend

Dick’s Sporting Goods, Inc.

GNC

Proctor & Gamble Co.

Potandon Produce, LLC

Quickie Manufacturing

Sartori

SG Footwear / Messer Group, Inc.

Shades of Pink

Shock Doctor

Silver Vase

Solid Start

Stevens Worldwide Van Lines

Sunny Marketing Systems, Inc.

Talenti Gelato E Sorbetto

Terlato Wines

Alfred and Joanne Tobin

Torrid

USA Team Spirit

Valvoline

Walden University

Webb Candy, Inc.

XS Energy, LLC

Z One Concept USA

The Zondervan Corporation, LLC

Gold Level 
$50,000+

AugustineIdeas

AutoTex Pink / WEXCO

Badia Spices, Inc.

Castrol® Lubricants

Chem-Dry

Coty Inc.

Dillard’s, Inc.

Giovanni Cosmetics, Inc.

HanesBrands, Inc.

Harland Clarke Corp.

The Honeybaked Ham Company

Intradeco Apparel

J. Lohr Vineyards & Wines

Jamba Juice

JCDecaux North America

John Paul Mitchell Systems

MALLORY USA, Inc.

Mathews Archery, Inc.

nuk USA, llc

Pilot Corporation of America

Rediform, Inc.

Ritter Sport Chocolates

Sunbelt Snacks & Cereals

TIGI Americas

Women of Faith™

RUBY Level 
$5 ,000+

1FaceWatch

AAAA Self Storage Management  
Group, LLC

AC Pro

Argon, Inc.

AHAVA

Alegria by PG Lite

Alta Office Services

Alterna Haircare

American Endowment Foundation

American Poolplayers Association of 
Raleigh, Durham, Chapel Hill

Argyle Middle School

Aurora World, Inc.

Baden Sports, Inc.

The Beistle Company

Bering Time

Bon Vital, Inc.

Bond Manufacturing Company, Inc.

Central Atlantic Toyota Region

Cindy Surrounded With Love

Clear Channel Louisville’s Bras  
Across the Bluegrass

Conga for the Cause: Women Who Ride

Costume SuperCenter

DAS Distributors, Inc.

Delta Sonic Car Wash Systems, Inc.

Demarest Middle School

Donna Bella Milan Inc.

Drayer Physical Therapy Institute

Fest Corporation

GloProfessional

Employees of Google

Grease Monkey International, Inc.

Green Bee Lawn Care

Grocery Basket

Handi-Foil Corporation

Harney & Sons Tea

Hendrix Produce, Inc.

Honda of Greeley

Honey Dew Associations, Inc.

HouseMaster

Silver Level 
$25 ,000+

AdvoCare International, L.P.

American Greetings Corporation

Aminco International, Inc.

Aquarena Beverage - Fuga Energy

Coobie Seamless Bras

Fazoli’s

Getinge USA

Gina Group

Glamglow

Ingersoll Rand

Johnny Carino’s

Kraft Foods Global, Inc.

Mush for a Cure

ONEHOPE Wine

Patterson Companies, Inc.

Marie Soukup Living Trust

Thermo Fisher Scientific

Total Woman Gym & Day Spa

Wrights

Zebra Pan

Krames Staywell

Little Black Dress Wines

Lost Creek, OH Chrome Divas

Magellan Health Services

Mid-Am Building Supply, Inc.

MSV, LLC

My Plates

Orchard Mesa Lanes Striking &  
Stroking for a Cure!

Oregon Cherry Growers, Inc.

Pewaukee Fred Astaire Dance Studio

Phoenix Crane Service, Inc.

Pink Fishing

Pura Vida

Raising Cane’s Chicken Fingers

Redbook Magazine

resqme, Inc.

Santa Fe Cattle Company

Sauk Centre Girls Swimming & Diving

Shoot Like A girl

Soft-Tex Manufacturing

Spectrum Chemical

Speed Rack

Star Franchise Association

Swagelok: “Green Ops”

Team FARM Custom GORUCK Challenge

Towne & Country Lanes, Inc.

TranscriptionGear.com

Uniform Advantage

United Process Controls

Viking Range Corporation

West Polk Fire & Rescue

Whirley-DrinkWorks!

Spon    s or   C i rcle  
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B oard     &  O ff  i cer   s

Janelle  Hail
Chairman of the Board

STEVE ENGle ,  MHA
Director

Ron Brooks
Treasurer

GABriela  BARBARENA
Director

Hal Donaldson
Director

LANCE HAMILTON
Director

board of

directors

NBCF Officers
Janelle Hail, Chief Executive Officer/Founder

Kevin Hail, Chief Operating Officer

John Reece, Chief Financial Officer/Chief Strategy Officer

So many times I tend to take for 
granted the blessings that enter my 
life; they are just there. But today 
I noticed the blessing of kindness 
you provided in giving me access  
to a mammogram. Today this was  
a large blessing and my heart is 
filled with gratitude. Thank you for 
your generosity.

Patient
St. Anthony’s Medical Center, Missouri

“
”
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 T O G E T H E R

	 helping 
women now

Becoming a Corporate Sponsor
Explore how we can best support your sponsorship goals and objectives.
Visit:  nbcf.org/sponsor 

making a donation
Make a secure and private, tax-deductible donation online: 
Visit:  nbcf.org/donate

hosting a Fundraiser
Help women now by leveraging your marathon, school event,  
pink party, or any other passion. 
Visit:  nbcf.org/fundraise

1

2

3
National Breast Cancer Foundation, Inc.® is a 501(c)3 non-profit organization.

You, your business, church or organization can partner with us by:

Follow, share and contribute to our stories:

nbcf.org

facebook.com/nationalbreastcancer pinterest.com/nbcfinstagram.com/nbcftwitter.com/nbcf
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thank you
t NBCF we hear from people, almost on a daily 
basis, about how breast cancer has touched their 
lives. From early detection services saving a loved 
one’s life to the breast cancer support community 
comforting someone in their final months, we  

strive to provide help and hope for women faced with breast cancer.  
Everywhere we are seeing improvements in research and treatment, 
survivability, and support.

This is thanks to you. To our sponsors, donors, and fundraisers we 
convey our most sincere and heartfelt gratitude. Your generosity and 
dedication is what drives our mission and allows life-saving programs 
to help those truly in need. Thanks for directing  your donations to 
NBCF. Together we continue working for a greater outreach to  
help women now. 

A Without the generous funding 
from the National Breast Cancer 
Foundation, many women in our 
region would not have access to 
life-saving mammograms. As a 
physician, I know that screening 
works but that access remains a 
key issue. We are so grateful to  
the NBCF for their support to 
eliminate barriers to healthcare.

Constance D. Lehman, MD, PhD
Director of Imaging, Seattle Cancer Care Alliance



nbcf.org


