
1 



2 

Letter from Founder & CEO   4

Review of Programs    5

Financial Reports   10

Planned Giving   13

Medical Facilities   14

Sponsors   16

Thank You   18

T A B L E  O F  C O N T E N T S



3 

National Breast Cancer Foundation’s mission is to save 
lives by increasing awareness of breast cancer through 
education and by providing mammograms for those in 
need.

The vision of NBCF is to be a God-honoring charity 
serving those who may be affected by breast cancer.  
We strive to help the helpless and give hope to those 
without hope.

Our core values are compassion, integrity and 
wisdom. Compassion for those with whom we 
interact. Integrity in what we say and how we 
fulfill our commitments. Wisdom, knowledge and 
understanding in our approach to addressing challenges 
and opportunities.  

Mission

Vision

Values
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This has been a joyful year for National Breast Cancer 
Foundation—a year of growth, while expanding our 
National Mammography Program across the nation, 
reaching for a cure for breast cancer, and saving lives. 
Little did we know that one of our own at NBCF would 
discover she had breast cancer and survive through 
early detection, all because of our Early Detection Plan.®

NBCF offers Help for Today…Hope for Tomorrow.® 

Roots and Wings
It’s been said there are two lasting bequests we can give 
our children: roots and wings.  Famed adventurer and 
aviation pioneer, Amelia Earhart, certainly inherited 
both.  Earhart, the first woman to fly solo across the 
Atlantic Ocean, sailed above the clouds and regarded 

the world from a bird’s-eye view.  But, it was her roots that kept her grounded and gave her the 
wings she needed to fly.

“You haven’t seen a tree until you’ve seen its shadow from the sky.”
       ~Amelia Earhart

This observation by Earhart allowed her to fully understand the importance of both roots and 
wings.  Though she accomplished great heights, she looked down and recognized that her roots 
held steady and covered more ground than she had ever realized. 

Soaring Above the Clouds
We know that the successes of this past year were made possible because we have stayed true to our 
mission and values since the founding of NBCF in 1991. Our roots have grown deep, giving us the 
resilience to withstand the storms of the economy. Charity Navigator, America’s premier charity 
evaluator, ranks NBCF in the top five percent of charities in America with their highest four-star 
rating for five consecutive years.  

NBCF’s partners have given us wings to soar higher and reach farther than ever before. Our 27% 
increase in contributions this year has come from corporations and individuals who share our 
vision to impact women’s lives with breast cancer education and to provide underserved women 
with life-saving diagnostic care. 

Through our National Mammography Program that has now spread to 42 states, we are able 
to interact with hospitals and assess their needs, as well as obtain positive outcomes to share 
with our partners. 

As a result of our social media initiatives, over one million individuals have joined arm-in-arm with 
us to raise a standard against breast cancer with education on our website, www.nbcf.org, and our 
online community of survivors.

Nothing means more to us than saving lives. We invite you to peruse the highlights of the 2009 
NBCF Annual Report and consider how you may want to join with us this year to impact our nation 
as we uproot the deadly disease of breast cancer and give hope to women through early detection.

Letter from Founder & CEO
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Since its founding in 1991, the National Breast Cancer Foundation, Inc. (NBCF) has endeavored to save 
lives through early detection and to provide mammograms for those in need. This mission includes 
increasing awareness through education, providing diagnostic breast care services for those in need, and 
providing nurturing support services.  NBCF has furthered this mission through the generosity of its 
donors and the success of its programs to save lives.    

Today, NBCF’s programs stand firmly rooted in the kind actions and steadfast investments of its sponsors, 
donors and supporters.  These roots of kindness allow NBCF to branch out in all directions and help save 
the lives of women across the country.  Despite the global economic challenges of recent years, NBCF 
continues to uphold renewed growth, unyielding sustainability, and improved resolutions for the future.

Building hope against cancer through early detection, NBCF’s innovative programs represent thoughtful, 
responsive solutions to those facing breast cancer.   These programs include: National Mammography 
Program,® Research, Early Detection Plan,® MyNBCF Online Community, and Early Detection Awareness.

“ No kind action ever stops with itself. One kind action leads to another. Good 
example is followed. A single act of kindness throws out roots in all directions, and 
the roots spring up and make new trees.”

           ~Amelia Earhart

Review of Programs



6 

According to the National Cancer Institute (NCI), getting a high-quality mammogram and having a 
clinical breast exam on a regular basis are the most effective ways to detect breast cancer at an early 
stage.  Most breast cancer experts and physicians recommend women age 40 and older receive annual 
mammogram screenings to provide early detection of breast cancer.  

However, with rising healthcare costs and cutbacks in insurance coverage, many women simply cannot 
afford the diagnostic services needed to detect the disease early.  Uninsured and underserved women 
are becoming increasingly vulnerable and need life–saving intervention now.   

In 2009, NBCF continued its deep heritage of serving women and furthered its mission to save lives 
through its National Mammography Program.  The National Mammography Program (NMP) provides 
free mammograms and diagnostic breast cancer services to underserved women nationwide through 
medical facilities within our network.  The NMP network includes 73 medical facilities serving 42 states 
across the country.  The NMP provides medical facilities with funding for mammography screenings, 
network consultation and management, educational resources, and measurable outcome tools to track 
patient and program success.  It is the goal of NBCF to expand its NMP network to reach all 50 states in 
2010.

NBCF works with some 
of the finest scientists in 
the nation to help find the 
cure for breast cancer and 
improve early detection 
and prevention methods. 
This year NBCF supported 
several initiatives with The 
University of Texas M. D. 
Anderson Cancer Center, 
ranked #1 Best Cancer 
Hospital by U.S. News & World Report.  NBCF 
continued their support of world renowned cancer 
researcher, Dr. Mien-Chie Hung and his team, 
in support of developing novel molecular/gene 
therapy strategies for human cancer.   NBCF also 
initiated program support for research conducted 
by Melissa Bondy, Ph.D., Professor of Epidemiology 
and Gary Johanning, Ph.D., Associate Professor of 
Veterinary Services.   These programs include:  

Breast Cancer Research Program: Mien-Chie
Hung, Ph.D., Professor and Chair of the 
Department of Molecular and Cellular Oncology, 
and his staff are working to develop powerful 
anti-angiogenesis and chemotherapy agents that 
have been shown to be less toxic than current 
treatments.  

Molecular Characterization 
of Early Stage Breast 
Cancer Patients: Melissa 
Bondy, Ph.D., Professor 
of Epidemiology, and her 
staff are attempting to 
understand the risk factors 
that contribute to treatment 
failure and relapse in 
women with breast cancer.  

They are also working to 
identify the factors women can change in their 
daily lives that will help them avoid aggressive 
tumors and why women with breast cancer relapse 
10, 15 and sometimes even 20 years after the 
original diagnosis.

Finding Biomarkers for Early Breast Cancer 
Detection: Gary Johanning, Ph.D., Associate 
Professor of Veterinary Services, and his staff 
are working to develop a new biomarker for 
early detection of breast cancer.  Dr. Johanning 
is researching human endogenous retroviruses 
that only awaken in women with preneoplastic 
breast disease and breast cancer.  Dr. Johanning is 
also working to develop inexpensive and reliable 
tests that will detect breast cancer in its earliest 
stages, much like the PSA test screens for prostate 
cancer in men.

National Mammography Program  

“ Change your opinions, keep to your principles; change your leaves, 
keep intact your roots.”

             ~Victor Hugo

Research

Dr. Hung with Research/Development Team
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Early Detection Plan®

In October 2008, National Breast Cancer Awareness Month, NBCF launched the Early Detection Plan® 
(EDP), an interactive tool to help remind women to schedule breast self-exams, clinical breast exams, and 
mammograms utilizing a flexible reminder system with email notifications, calendars, and text messages.

Breast cancer has become one of the leading health crises for women in the United States. One in eight 
women will develop the disease in their lifetime.  Though breast cancer survival rates are high, they 
decrease significantly when the disease is detected in the early stages.  According to the National Cancer 
Institute (NCI), when breast cancer is detected early, the five-year survival rate is 98%.  That’s why there 
are more than two million breast cancer survivors today in the United States.  It takes just seconds to 
create a plan and utilize NCI’s screening recommendations, including: 

Risk Profile: Women with a mother, sister, or daughter with breast cancer are considered at higher risk 
of developing the disease in their lifetime. 

Breast Self–Exam (BSE):  A self-examination of the breasts to check for lumps or other physical changes. 
A BSE should be performed monthly for women over the age of 20.  

Clinical Breast Exam (CBE): An examination of the breasts to check for lumps or other physical changes 
by a qualified nurse or doctor.  A CBE should be performed every one to three years depending on age 
and family history.  

Mammogram: An X-ray photograph of the breast and the primary tool in diagnosing breast cancer.  
Women over the age of 40 should schedule annual mammogram screenings.  Women below the age of 40 
may also need to schedule mammogram screenings if they have a family history of breast cancer.  

Since the program was initiated, thousands of women across the U.S. have created an EDP and joined the 
movement to detect breast cancer early.  
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Early Detection Plan™ - Before introducing 
the EDP in October, NBCF staff tested the 
new program by creating their own profiles.  
When NBCF’s Controller, Jo Ann Timberlake, 
set up her profile, she quickly realized she 
had not scheduled an annual mammogram in 
over 18 months.  Jo Ann immediately called 
her doctor and scheduled an appointment.  
Unfortunately, during the mammogram, her 
doctor noticed a lump. 

“I wasn’t worried because 
I have a history of fibroid 
tissue and no history of breast 
cancer in my immediate 
family.  I’ve had this before, 
and it’s never been a problem,” 
says Timberlake.  

This time it was.  After a 
follow–up diagnostic mammogram and biopsy, 
Jo Ann’s worst fears were confirmed.  She had 
breast cancer. 

MyNBCF Online Community - Jo Ann decided 
that her recent diagnosis and role as an employee 
of one of the most recognized breast cancer 
organizations would not be in vain.  

Within a few days, Timberlake went online and 

quickly joined the MyNBCF community.  In 
the community groups, she began reading and 
commenting on the stories and posts of other 
women diagnosed with breast cancer.  

Though her prognosis was good, she was scared.  
In the community, she immediately found 
comfort and a sense of relief to learn that so many 
women across the country were going through 
the same thing.

“Fear is one of the most 
common trends I noticed 
among the community 
members,” says Timberlake. 
“The fear of the unknown 
is gripping when you have 
just been diagnosed, and 
sometimes you wait weeks 
before you find out how you 

will be treated for the disease.” 

Giving hope to women who are alone and 
afraid is the foremost reason NBCF created the 
www.mynbcf.org community.  Timberlake 
found that, like her, many women simply want 
to be reassured.   

Months later and post-treatment, Jo Ann is now 
cancer free.  

Giving hope to women who are 
alone and afraid is the foremost 

reason NBCF created the 
MyNBCF community.

NBCF Programs Help Save One Of Their Own
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“ Social Networking that matters is helping people achieve their goals. Doing 
it reliably and repeatedly so that over time people have an 
interest in helping you achieve your goals.”

      ~Seth Godin
        best-selling author and marketing consultant 

With the emergence of social media networks, NBCF has risen as a leader in the non-profit sector by 
optimizing its community of supporters and followers.   

Launched in 2007, NBCF was one of the first charities to create its own online social community, 
www.mynbcf.org.  This ground-breaking community allows users to create a profile and connect with 
others facing breast cancer.  

The Discussions Section, one of the more popular features of the site, allows members to tell their stories 
of how breast cancer has affected them.  Through the fears of treatment and the unknown, the community 
members act as an online support group and share the joys of survivorship and encouragement of life 
after breast cancer.  

“I don’t know if inspirational is a good enough word to describe this amazing site,” says one of the 
MyNBCF community members.  “What you ladies do for each other is fantastic and provides many 
women out there with the support that their own family and friends can’t provide for them.”   

In 2009, NBCF expanded its reach through social media, including Facebook® and Twitter.  NBCF’s 
Facebook Cause page currently manages over 250,000 supporters and active members.  

As NBCF grows, our online initiatives will continue to significantly influence our need and ability to 
expand the message of early detection.

NBCF Social Media
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Financial Highlights

How Others See Us

NBCF continues to be rooted by the generosity 
of our supporters, sponsors and benefactors. We 
realized an increase of contributions and royalties 
of 26.8% over the previous fiscal year.

While we are not immune to the recent global 
economic challenges, our conservative approach to 
financial controls minimized the negative effects 
of the markets. In spite of investment losses, we 
realized an increase in overall revenue of 17.7% 
over the previous fiscal year.

NBCF’s program spending is directed toward 
four focus areas in order to completely fulfill 
our mission of helping to save lives through 
early detection and awareness. The National 
Mammography Program provides screening 
and diagnostic services to underserved 

women and represented nearly 45% of our overall program spending. We dedicated 43% of our 
program resources to raising awareness of breast cancer issues and educating the importance 
of early detection. The balance of our program spending was for early detection, research and 
community support.

Charity Navigator, America’s premier charity evaluator, 
has given NBCF its highest four-star rating for the past 
five consecutive years, based on its ability to responsibly 
manage its finances and operations.  NBCF has also 
been included 15 consecutive years in the Combined 
Federal Campaign, the world’s most successful workplace 
charity campaign, of which only 2,257 charities out of 1.8 
million qualify.  We continue again this year to dedicate 
approximately 80% of expenses to support our programs. 
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  Statement of Financial Position (in thousands) 
as of June 30, 2009 2008

 Assets
 Cash and Investments $2,841 $2,370
 Royalties Receivable 2,314 1,383
 Property and Equipment 474 456
 Other Assets 94 106
  Total Assets $5,723 $4,315

 Liabilities and Net Assets
 Accounts Payable $79 $73

 Notes Payable 26 32

  Total Liabilities $105 $105

 Net Assets-Unrestricted 5,618 4,210 
 Total Liabilities and Net Assets $5,723 $4,315

  Statement of Activities (in thousands)  
for the year ending June 30, 2009 2008

 Revenue
 Contributions and Royalties $9,052 $7,141
 Investment Income and Gains/(Losses) (646) (3)
 Other Income 1 1
  Total Revenue $8,407 $7,139

 Expenses
 Program Services $5,551 $5,129
 Management and Administrative 712 758 
 Fundraising 736 533
  Total Expenses $6,999 $6,420

 Change in Net Assets $1,408 $719

Financial Statements
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...Hope for Tomorrow®

  Statement of Cash Flows (in thousands) 
for the year ending June 30, 2009 2008

 Cash Flows from Operating Activities

 Change in Net Assets $1,408 $719

 Adjustments: 

  Depreciation and amortization 148 93

  Investment (gain) loss 738 116

  (Increase) decrease in prepaid expenses & receivables (259) (367)

  Increase (decrease) in payables & other liabilities (45) 6

 Net cash provided by operating activities $1,990 $567

 Cash Flows from Investing Activities

  Purchases of investments, property and equipment $(1,055) $(3,607)

  Proceeds from sale of investments 1,215 1,718

 Net cash provided by (used in) investing activities  $160 $1,889

 Cash Flows from Financing Activities   
  Principal payments on note payable $(5) $(5)

 Net increase (decrease) in cash and cash equivalents $2,145 $(1,327)

 Cash and Cash Equivalents at Beginning of Year 696 2,023 

 Cash and Cash Equivalents at End of Year $2,841 $696

 Supplemental Disclosures:

  Cash Paid for interest $2 $3

  Leasehold improvements from operating lease $53 -
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“ Planning is bringing the future into the present so  
that you can do something about it now.”

     ~Alan Lakein

In 2009, NBCF invited its donor base to discover the benefits of giving wisely.  NBCF created an interactive, 
step-by-step online guide to help explore planned giving, research gift options, and connect with experts 
to establish a gift plan.  The improved planned giving site:

 • Significantly expanded the NBCF gift options, 
 • Provided periodically users to compare gift plans based on their needs,
 • Updated site content to reflect current changes in tax laws,
 • Defined the type of assets donors can give, and
 •  Provided resources such as personal calculators, glossary of terms, 

and sample bequest language to insert your own will. 

NBCF’s investment in an expanded planned giving program supports our commitment to fulfill our 
life-saving mission for years to come.  The development and expansion of giving options allows our 
diverse donor base the ability to endow our mission beyond the traditional donation methods, while 
reaping the benefits of financial planning.

Planned Giving
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National Mammography Program Coverage/Hospitals

The National Mammography Program (NMP) is the 
heart and soul of NBCF.  The NMP provides medical 
facilities the opportunity to be included in a national 
program that serves as a resource for patients and 
a reputable ally in the fight against breast cancer.  
Qualified medical facilities within the NMP receive 
grant funding for mammograms to underserved women 
and provide vital program statistics, impact reports and 
information to constituents.  Funds granted to medical 
facilities through the NMP are managed, monitored and 
analyzed by NBCF.  Impact reports are made available to 
sponsors upon request.

Breast Cancer Resource Centers of Texas: “Most of these women have never had a mammogram; 
they are afraid of the equipment, the process and the results,” says Alice Wilson, Director of 
Grant Development.  “This program demystifies getting a mammogram and gives the women 
confidence in the process.”

White Memorial Medical Center: “Our partnership with NBCF has allowed us to provide over 8,000 
free and low cost mammograms to the women in East Los Angeles,” said Helen Mosley, Director of 
Cancer Services.  “Without the help of NBCF, many of these women would have had to choose between 
family needs and themselves.”

American-Italian Cancer Foundation: “This year, the funding from NBCF is even more critical in light 
of the budget cuts to the New York State program,” says Addie Nelson Backlund, Executive Director.  
“Thanks to a 50% grant increase from NBCF, AICF can continue to provide medical services to many of 
the uninsured who are no longer covered by the State, especially women age 40 to 49.” 

2008 2009

States in NMP Network

Medical Facilities

NMP Grant Recipient, White Memorial Medical Center

Medical Facility Feedback
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Adventist Medical Center (OR)

Alabama Department of Public 
Health  (AL)

Alleghany Highlands Free Clinic 
(VA)

Allegheny General Hospital (PA)

American-Italian Cancer 
Foundation (NY)

Baptist Health Foundation (AR)

Bethesda Foundation (OH)

Blessing Hospital (IL)

Bluefield Regional Medical Center 
(WV)

Boca Raton Community Hospital 
(FL)

Breast Cancer Connections (CA)

Breast Cancer Resource Center (TX)

Charleston Breast Center (SC)

Clarian Health Partners, 
Methodist∙IU∙Riley (IN)

Cleveland Clinic Foundation (OH)

Council of Community Clinics 
(CA)

Fairfield Medical Center 
Foundation (OH)

Fred Hutchinson Cancer Research 
Center (WA)

Genesis Healthcare System (OH)

Good News Clinics (GA)

Henry Ford Health System (MI)

Holy Spirit Hospital (PA)

Howard Regional Health System 
(IN)

Howard University Hospital (DC)

James Graham Brown Cancer 
Center (KY)

Johns Hopkins Kimmel Cancer 
Center (MD)

Jupiter Medical Center Foundation 
(FL)

Lady of the Resurrection Medical 
Center (IL)

Liga Contra El Cancer/League 
Against Cancer (FL)

LSUHSC Foundation (LA)

Magee Women’s Foundation (PA)

Martin Memorial Diagnostic 
Center (FL)

Mary Rutan Hospital (OH)

Massachusetts General 
Community Health Association 
(MA)

Mayo Clinic  (AZ, FL, MN)

Medical College of Virginia 
Foundation (VA)

MetroHealth Foundation, Inc. (OH)

Mississippi State Department of 
Health (MS)

Montana Department of Public 
Health (MT)

Mount Carmel Foundation (OH)

Nebraska Medical Center (NE)

Nevada Health Centers (NV)

Northern Inyo Hospital (CA)

OhioHealth Foundation (OH)

Oklahoma University Medical 
Center (OK)

OSF St. Frances Medical Center (IL)

Parkland Hospital Foundation (TX)

POH Riley Foundation (MI)

Presbyterian Cancer Center (NC)

Saint Alphonsus (ID)

Simi Valley Medical Center (CA)

Southeastern Ohio Regional 
Medical Center (OH)

South Dakota Department of 
Health (SD)

Spectrum Health Foundation (MI)

St. Alexius Medical Center (IL)

St. Anthony’s Medical Center (MO)

St. John Health Foundation (MI)

St. Luke’s Breast Care Center (MO)

St. Rose Dominican Hospital (NV)

St. Vincent Foundation (IN)

Swedish Covenant Hospital (IL)

The University of Texas M. D. 
Anderson Cancer Center (TX)

UCSF Carol Franc Buck Breast Care 
Center (CA)

University Health Care Foundation 
(GA)

University Hospitals Case Medical 
Center (OH)

University of Colorado Hospital 
(CO)

University of Kentucky Markey 
Cancer Center (KY)

University of New Mexico Hospital 
(NM)

University of Utah Healthcare (UT)

Vanderbilt Medical Center (TN)

White Memorial Medical Center 
(CA)

Winthrop P. Rockefeller Cancer 
Institute Foundation (AR)

Wyoming Department of Health 
(WY)

 

Medical Facilities in our Network
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NBCF’s First President’s Circle Sponsorship
CKE Restaurants

$1,000,000+ accumulative over 3 consecutive years

CKE Restaurants, parent company to Carl’s Jr.® and Hardee’s,® became the first sponsor to join NBCF’s 
President’s Circle through their fiscal year 2008-2009 donation of $1,000,000.  This donation was made 
possible through the support of their successful Pink Star Campaign.  

During a three-week, in-store fundraiser that began in April, guests at Carl’s Jr.® and Hardee’s® restaurants 
across the United States donated to the campaign in support of the National Breast Cancer Foundation 
(NBCF).  

For each $1 donation, restaurant guests received a commemorative pink Happy Star™ to personalize and 
place on a restaurant lobby display. This leave-behind piece combined the icon for both the Carl’s Jr. and 
Hardee’s restaurant chains with the color pink to represent hope and awareness for the plight of those 
fighting breast cancer. Guests also received coupons to use toward future visits.

“Despite our country’s economic situation, Carl’s Jr. and Hardee’s loyal customers gave generously in 
support of breast cancer awareness and the National Breast Cancer Foundation,” said Andrew F. Puzder, 
CEO of CKE Restaurants, Inc. (NYSE:CKR). “This is truly a testament to the generosity of our customers, 
the dedication of our employees and the commitment of our franchisees. We are very proud of all of our 
restaurants, both company and franchise, whose enthusiasm over the past five years made it possible to 
reach for and achieve our $1,000,000 annual fundraising goal.”

Carl’s Jr. and Hardee’s Restaurants
CharityUSA.com

National City Corporation

Major Benefactors
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Sponsors’ Circle
Fiscal Year 2009 Donors (July 1, 2008 — June 30, 2009)

Bradshaw International, Inc.
CBS Radio - KyXy & KSCF in San Diego

Clarisonic
Columbia Sportswear Company

Estate - Anonymous

Harland Clarke Corp.
Medline Industries, Inc.

Shirley H. & Benjamin Z. Gould Family Foundation
Smithfield Deli Group, Inc.

Welch Foods, Inc.

ACE Cash Express & NetSpend
Robert and Tonya Harris

National City Corporation

The Procter & Gamble Company
SO.CAP.USA Hair Extensions

Winn-Dixie Stores, Inc.

CharityUSA.com Gannett Video Enterprises

AMF
Earth Therapeutics, Ltd.
Giovanni Cosmetics, Inc.

Otis Spunkmeyer, Inc.
Ralcorp Frozen Bakery Products , Inc.

Sabre-Security Equipment Corporation
Torrid

Winesellers, Ltd.
The Yankee Candle Company, Inc.

Aiken Equine Charities Ltd.
Bond Manufacturing Company, Inc.

Car-Freshner Corporation
Coiner Nursery

Dick’s Sporting Goods, Inc.
Edible Arrangements International, Inc.

Global New Beginnings, Inc.
Kellogg Company

MagLite® Flashlights

Money Movers of America, Inc.
Oneonta Trading Corp.

Pactiv Corporation/Hefty
Playtex Products, Inc.
Soma Intimates, LLC

Spenco Medical Corporation 
Tri-Coastal Design Group, Inc.

Voyageur Canoe Outfitters

Bare Escentuals, Inc.
Brunswick Bowling & Billiards

Celestial Seasonings, Inc.
Conair Corporation
Custom Direct, LLC

Diamond Entertainment, LLC
Emu Ridge Australia, Inc.

eQuilter.com
Estate of Agnes Tarpinian

Flambeau, Inc.
Gina Group

Goebel of North America
Gregg Gift Company

Grimmway Farms
H.C. Brill Co., Inc.

Neal and Janelle Hail
David and Barbara Haines

International Coffee & Tea, LLC
Invitrogen Corporation

Karen Neuburger, Div. of Russell Newman, Inc
Knouse Foods

The Kooky Klickers
Linens ‘n Things

McKeon Products Inc.
Meta Payment Systems

New West Dental Ceramics, Inc.

Nurtur LLC dba Aveda Institute
Ping, Inc.

Ralphs
Select-A-Vision

Shoemoney Media Group, Inc.
Simplicity Creative Group

SmartShopper Electronics, Inc.
Sykel Enterprises

Viking Cooking School
Village Candle, Inc.

Zak Designs

PLATINUM LEVEL:  $100,000+

EMERALD LEVEL:  $250,000+

DIAMOND LEVEL:  $500,000+

GOLD LEVEL:  $50,000+

SILVER LEVEL:  $25,000+

BRONZE LEVEL:  $10,000+

Carl’s Jr. and Hardee’s Restaurants
PRESIDENT’S CIRCLE: $1,000,000+
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Thank You

NBCF will continue to stand rooted in the success of our past, while branching out toward the future 
with fervent commitment to our mission.  

With tremendous gratitude we continually strive to save lives and advocate the message of 
early detection of breast cancer.  May our continued efforts be illuminated by how we fulfill 
our mission.

NBCF thanks our sponsors and donors for their steadfast trust and support.  NBCF also thanks the 
medical facilities and researchers that tirelessly work to save lives through early detection.   Providing 
Help for Today…Hope for Tomorrow,® NBCF will continue to grow life-saving roots that extend to all 
facing breast cancer.

“ As we express our gratitude, we must never forget that the highest 
appreciation is not to utter words, but to live by them.” 

       ~John F. Kennedy
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deepening our roots


